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Abstract

In August 2005, the computer and consumer electronics company now known as
"Apple Inc." broke new ground in Asia with the launch of its iTunes Music Store in
Japan, followed in October 2006 by "Napster Japan," which began a subscription pay
service through which subscribers can download music online. Essentially,
downloadable music content thus becomes a non-physical, digitalized form of property
for listeners rather than a tangible consumer product (records, CDs), and represents a
kind of service that is a form of culture shared and loved by users around the world.

In this paper, we view the potential of the music-downloading-by-subscription
business, look into the current state of music-downloading service in Japan and Asia

and its associated issues, and consider the possibilities arising from such services.
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